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Free Writing Prospectus Statement FEENIR

Jinsheng Amusement

This free writing prospectus relates to the proposed public offering of ordinary shares (“Ordinary Shares™) of Golden Heaven Group Holdings Lid. (*we”, “us”, or “our”) and
should be read together with the Registration Statement we filed with the US. Securities and Exchange Commission (the *SEC”) for the offering to which this presentation

relates and may be accessed through the following web link:

https:/ Swwwsec.gov/ Archives fedgar/data /1928340/0001 2139002301 6522 /fF12023a2 goldenheaven.htm

The Registration Statement has not vet become effective. Before you invest, you should read the prospectus in the Registration Statement (including the risk factors deseribed

therein) and other documents we have with the SEC in their entirety for more complete information about us and the offering, You may get these documents for free by

visiting EDGAR on the SEC website at hup://wwwsecgov.

Alternatively, we or our underwriters will arrange to send you the prospeetus if you contact Revere Sccurities LLC, 650 Fifth Avenue 35th Floor, New York, or by calling +1
(212) 688-2238, or contact R.E Lafferty & Co,, Inc., 40 Wall Streer, 29th Floor, New York, NY 10003, or by calling (212) 293-9090, or contact Golden Heaven Group Holdings

Lud. via email: group(@jsyoule.com,

See offering documents for funher risks and disclosures. There is no guarntee thar any specific outcome will be achieved. [nvestments may be speculative, illiquid and there is a risk of loss. -
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Jinsheng Amusement

‘This presentation contains forward-looking sttements about our curremt expectations and views of future events. These forward-looking statements relate to events that invelve known and unknown risks,
uncertaintics and other factors which may cause our actual resules, performance or achievements to be matedally different from those expressed or implied by these statements. You can identfy some of these
forward-looking statements by words or phrases such as “may,” “will,” “eould,” “expect,” “anticipate,” “aim,” “estimate,” “intend,” “plan,” “believe,” “is/are likely to,” “propose,” “potential,
similar expressions, We have based these forward-looking staremens largely on our current expectations and projections abour furure events and finangial wrends thar we believe may affect our financial condition,
results of operations, business strategy and finaneial needs. The forward-looking statements included herein relate to, among other things: our goals and strategies; our busi and operating strategics and plans for
the development of existing and new busi ability 1o impl such gics and plans and exj d time; our future business development, financial condition and results of aperations; expecred changes in
ividend policy; our expeetations regarding demand for and marker aceeprance of our products and services; our expeetations regarding our relationships with our clients,
;o ability o

‘continue” or other

Our revenues, costs or expenditures; our
and third-partics; the rends in, expected growrh in and market size of the amusement park industry in China and globally; our ability to maineain and enhance our marker peo:

business partners
continue to develop new technologies and/or upgrade our existing technologies; developments in, or changes o, laws, regulations, govermnmental policies, incentives and raxation affecting our operations; relevant

governmental policies and regulations relating to our businesses and industry; competitive envi petitive landscape and potential competitor behavior in our industry; overall induse
industry; our ability to attract, train and retain executives and other employees; our proposed use of proceeds from this offering; the development of the global financial and capital markets; flucmations in inflation,
interest rares and cxchange rares; general business, political, social and economic condidons in China; the furure development of the COVID-19 pandemic and its impact on our business and industry; and

assumptions underlying or related to any of the foregoing,

- outlook in our

These forward-looking statements involve various risks and uneertainties, Although we believe that our expectations expressed in these forward-looking statements are teasonable, our expectations and our actual
results could be materally different from our expectations. Important risks and factors that could cause our actual results to be materially different from our expectations are generally set forth in “Prospectus
Summary — Summary of Risk Factors,” “Risk Factors,” “Management’s Discussion and Analysis of Financial Condition and Resuls of Operations,” “Business,” “Regulation” and other sections of our prospectus,
sk factors and uncermainties, nor can we

onment. New risk factors and uncertainties emerge from time o time and it is not possible for our management to predice all
srent to which any facror, or combination of factors, may cause acnual results o differ materially from those conmined in any forward-looking statements, You

Moreover, we operate in an evolving env
assess the impact of all factors on our business or the

should read thoroughly our | and the d that we refer to in our pros; with the un that our actual fiture results may be maserially different from and worse than what we expect.

We qualifyall of our forward-looking by these

This presentation contains information derived from government and private publicaions, These publications include forward-looking statements, which are subject to risks, uncerminties and assumptions.
Although we believe the data and information to be reliable, we have not independently verified the accuracy or completeness of the data and information contained in these publications. Statistical data in these
publications also include projections based on a number of ptions, The Chinese park industry may not grow at the rate projecied by marker data, or at all, Failure of these markets to grow at the
ment park industry results in significant uncertainties

ket price of our shares. In additon, the rapidly

and the 1 olving nature of the am

projected rate may have a material and adverse effect on our bus

for any projections or estimartes velating o the growth prospeets or furare condition of our marker, Furthermore, if any one or more of the assumptions underdying the marker dara are later found o be incorrect,

actual results may differ from the projections based on these assumptions,

Sce offering documents for funher risks and disclosures. There is no guarantee that any specific outcome will be achieved. [nvestments may be speculative, illiquid and there is a risk of loss.
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Offering Summary BENI

Jinsheng Amusement
Golden Heaven Group Holdings Lid.
Ordliniary Shires
Initial Public Offering
Nasdag: GDHG
2,000,000 Ordinary Shares

US$4 to USS5 per Ordinary Share
Approximately USS9 million (based on the midpoint of the estimated initial public offering price)

¢ 40% for expanding market share

¢ 20% for upgrading existing amusement parks, software and systems

*  10% for improving internal control

*  10% for increasing brand recognition through marketing and promotional activities

*  10% for working capital purposes

* 5% for increasing employees’ compensation and benefit packages, and investing in job training

* 5% for emergency funds to be used when needed
Revere Securities LLC and R.E Lafferty & Co., Inc.

See offering documents for furnther fsks and diselosures. There is no guarantee that any specific outcome will be achieved, [nvestments may be speculstive, illiquid and there is a rigk of loss.
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Jinsheng Amusement

@ Wie are an amusement park operator in China, headquartered in Nanping City, Fujian Province, known as “the birthplace of the Chinese amusement

park industry.”

Features of Golden Heaven Amusement Parks

Proximity to urban areas, residential areas,

426,560

uare Meters

Logation and other famous attractions, such as 4A/5A Scenic Spots*

Operating Time Daily from 9:00 AM to 10:00 PM

o 0 amusement parks consisting of amusement parks, water
Operating Scale . o
patks and complementary recreational facilities

Admission Prepaid cards
Target Visitors All Age Groups

21 Million

ble Population

Local Urban Area, Surrounding Rural Places,
and Visitors from Nearby Attractions

Tourist Sources

Mot ® AAAAA (BA) SANAAMA) Seenie Spots are awazded to the most important and best-maintained tousist atsictions in the Peoples Republie of China, given the highest and the sceord highest level in the zating eategories used by the Ministry of Culture and Towrisim.
See offering documents for further risks and disclosures. There is no guarantee that any specific cutcome will be achieved. Investments may be speculative, illiquid and there is a risk of loss.




Corporate Structure
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Jinsheng Amusement

ingyu jlnz?‘\un.g ll:a\'c'sn'ncnr ) I'icm};;}\tmg (_rrc.ﬂt(.:r WONG CHEN Other Minority Public
Investment Led. (..ca PTE. LTD. Power cr_mm:s Limited Kei Kai Yrmg Shareholders Sharcholders
BVI, 2019 Singapore, 2021 HK, 2017
Pre-1POYaPost-1P0% I 0%, ¥, 2885 {1 | 31, | {0/ 3.84%
Cayman Islands, 2020
l 1P
Golden Heaven Management Lid.
“Golden Heaven BVI™
BT, 2020
l 100
Golden Heaven Group Management Limited
“Golden Heaven HK”
HE, 2020
T Offshore
¥ oo Onshore

MNanping Golden Heaven Amusement Park Management Co., Led.

“Golden Heaven WFOE™
PRC, 2020

+ 100K

‘ 10N

‘ 100 ‘ 1%

‘ 1P

Changde Jinsheng
Amusement
Drevelopment
Co, Ld,
PRC, 2013

Quijing Jinsheng
Amusement
Investment

Co., Led,
PRC, 2015

Tongling Jinsheng
Amusement

Yuxi Jinsheng
Amusement
Drevelopment
Con, Ltd.
PRC, 2008

Investment
Co., Led.
PRC, 2015

Jinsheng
Amusement
Development
Can, L,
PRC, 2015

Mangshi
Jinsheng
Amusement Park
Co., Led.
PRC, 2017

See offering documents for further risks and disclusures. Theee is no guarantee that any specific outcome will be achieved. Investments may be speculative, illiquid and there is a sisk of loss.
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Jinsheng Amusement

Easily Accessible Eoninred Gt
Amusement Park s
Commitment
Locations
FEEHIR
Jinsheng Amusement
The Quality & Variety of

Experienced Senior Cost-effective

Management Teams Entertainment Offerings

See offering documents for further risks and disclosures. There is no gearantee that any specific sutcome will be achieved. Investments may be speculative, illiquid and there is a wisk of Joss.
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Jinsheng Amusement

I Parks Overview More Recent Parks*
L
I 1
e o e e -~ FURUSONPTRARSSE—.. g e g -~ 3
\
: Changde Jinsheng 1 E Mangshi Jinsheng Yueyang Amusement :
1
I Amusement Park i : Amusement Park World -
1
1 < 3 : 1
I 23 Rides & Attractions : 18 Rides 8 Attractions 28 Rides & Attractions |
i e : e
\ About 20,810 Sq. M. 1 \_/ \ About 5,667 Sq. M. About 302,6675q. M. |
7 5 i
e e e e - ’ —————————— i el -
A N l R J """"" “y |
[ i [ Qitjiniz Tinsl I \
,  Yunnan Yuxi Jinsheng | | ujing Jinsheng i 1 Tongling West Lake |
1 [}
: Amusement Park : : Amusement Park - 1 A EmeRE A :
I i B Ktimicd 1 !
1 21 Rides & Artractions : : 22 Rides & Auractions . 1 U 07 i & Auacinne :
\ J hout 7, Sa. M. J \
:. About 7,000 5q. M. 1 v 1 ARSI R i v 1 Abour 84.9188g. M. 1 v
it e s - N - “_ o
| e

‘The Earlier Parks™

*Based on vears of establishment, the parks can be classified into earlier parks & more recent parks. Each of the earlier parks is smaller and lies in the center of the city where they are situated. In comparison,

cach more recent park is grander and sits in the vicinity of some of the most visited national tourist attractions.

See offering documents for further risks and disclosures. There is no guarantee that any specific outcome will be achieved. [nvesmments may be speculative, illiquid and there is a risk of loss, ﬂ
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Jinsheng Amusement

I Our Parks

Y o T

o X R — — TR ——— - qarTe e r— e v - "
See offering documents for further risks and disclosures. There is no gusranter that any specific sutcome will be achicved. [ovestmenits may be speculative, iliquid'and there is a risk of Joss.




Business Overview

I Continued Guest Commitment

MNumber of Ciues:
Wi

Murnber of Guests
(i 005

v [B]

Number of Guests
(im. "0

P B

MNaote: Al numbers on this page are

Yunnan Yuxi Jinsheng
Amusement Park

Esclusivity Clausc*

Quijing Jinsheng
Amusement Park

cal Poy

Full Capaciry

Total Number of Guest Visits at the Parks
Fy21l

ﬁﬂion

Mangshi Jinsheng

Amusement Park

0.4 Mi

Jugsts

Popu

Full Capacity

numbers. “Rep whether the local g
See offering decuments for further risks and disclosures. There is no guarantee that any specific cutcome will be achieved. Investments may be speculative, illiquid and there is a risk of loss.

Changde Jinsheng
A Park
i 1 Local Population

Tongling West Lake
Amusement World

1.31 Million Local Population
T Cucsts 2

Yuoeyang
Amusement World

Exclusi

authority promises that cur operating entity would be the exelusive amusement park operazor and thae no other competitor would be allowed in the localiey.

FELHIR

Jinsheng Amusement

Number of Guests
{in THXR

(A

Numbcr of Guests

in 00

Number of G
{in AR

T

10
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Jinsheng Amusement

I Cooperation with Local Governments

g i - . ? Promised Capirtal
Exclusivity Examples of Promised I ; [::
: nvestmen

(USS In Millio

Park Name Location

Clause® Governmental Support

Assisting with obtaining permirs and regulatory approval,

Yuxi Jinsheng Yuxi City,
1 ) £ Yes helpin; andle disruptions in park construction an 1.52
Amusement Park Yunnan Province elping to handle disruptic s PALE CORStNCHC d
operation
5 Changde Jinsheng Changde City, No Facilitating construction of park infrastructure, helping with 456
INC - ~ = 5 4.20
Amusement Park Hunan Province ensuring park safety, fire control, and sanitation
3 Quijing Jinsheng Quijing City, e Assisting with obtaining permits and regulatory approval,
Amusement Park Yunnan Province facilitating construction of park infrastructure
Assisting with obtaining permits and regulatory approval,
i Mangshi Jinsheng Mangshi City, V. facilitating construction of park infrastructure, helping to 258
5 . s cs = S : ; I
Amusement Park Yunnan Province handle disruptions in park construction and operation,
maintaining greenery landscapes
Tongling West Lake Tongling City, : : 5
5 : 4 e No Assisting with ensuring appropriate land use 39.54
Amusement World Anhui Province 5 EiEERSh
o Assisting with obtaining permits and regulatory approval
Yuevang Yueyang City, 5 & .J" T P : & : PP, ¥ .
6 i HEe Yes facilitating construction of park infrastructure, helping to B3.63
Amusement World Hunan Province ik 3 3 2 g
handle disruptions in park construction and operation
Note: (1) Represenss whether the local government suthority promises that our operating entity would be the exclusive amuserent park sperator and that po other competitor would be allowed in the localivg;
(2} Represents our aperating entiry’s promised minimum capital investment in the park praject. 1

See offering decuments for further risks and disclosures. There is no guarantee that any specific outcome will ke achieved. Investments may be speculative, illiquid and there is a sisk of loss.
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Jinsheng Amusement

I Products & Services

@ We seek to provide comprehensive entertainment packages. The parks feature a diverse array of rides designed to be both thrilling and family-friendly, along with shows and other atrractons.

es & Attractions

We generate significant revenue from guest spending on rides & arrractions.

actions in aggregate,
Popular rides and attractions include roller coasters, Ferris wheels, carousels, double flying rides, pirate ships, bumper cars, pendulum rides, sky-high swing rides, children’s parks, musical
fountains, ice rinks, boat rides, and water attractions.

*  The parks contain 139 rides and at

Our professional maintenance personnel are well versed in the applicable safety standards, and they conduct both daily and monthly inspections on all of the rides and attractions, o

ensure compliance with the applicable national and industrial safery standards.

Product Pricing & Payment Options

*  Weare competitive due to the quality and variety of cost-effective entertainment *  Toenjoy the rides and attractions the parks offer, the guests need to obain prepaid cards
offerings. The parks charge each guest RMB20 (US§3.04) to RMB30 (US§4.56) at ticket booths with a modest security deposit of less than $2; however, no such deposit
on average for access to the rides & artractions. has been required since January 1, 2022, As of the date of this presentation, more than

600,000 prepaid cards have been issued. We estimate each prepaid card is used for

approximately two to three times each week,
See offering documents for funther risks and disclosures, There is no guarantee that any specific outcome will be achieved, Lavestments may be speculative, illiquid and there is 2 risk of Joss,
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Jinsheng Amusement

' Products & Services

Gourmet Festivals, Circus Performances 2 venience Stores 2

v Circus performances offer a variety of programs: ¥ We receive regular rental payments made by commercial tenants who run

convenience stores and by operators who manage particular amusement

facilitics in Yuxi, Mangshi and Yueyang,

*  Monkey dancing
y ¥ The commercial tenants manage and operate convenience stores that sell a
*  Diabolo

selection of foods and drinks to the guests at the parks.

*  Aerial silks

= Magic tricks

v Gourmet festivals present to the guests a wide range of culinary options

from all over China.

¥ To ensure the success of the special events, we entered into binding
cooperation agreements with one partner, named Zigong City Dragon
Culture & Art Co. Led., which specializes in urban lighting, artistic

landscaping, and exhibition designs. It has plentiful resources for hosting

gourmet festivals and circus performances.

See offering documents for further risks and disclosures. There is no guarantee that any specific outcome will be achieved. [nvesiments may be speculative, illiquid and there is a risk of Joss, .
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I Parks Guests

Guests have demonstrated their commitment to continually visiting the operating entities’ parks, with guests revisiting the parks and reloading their

prepaid cards, especially during the weekends and holidays. We estimate each prepaid card is used for approximately two to three times each week.

Guests Demographic & Characteristics

isit Reason Attraction Preference

~
¥ Ferris Wheels
] large-scal v" Roller Coaster
Ssntlamadenis T'o be attracted by large-scale .
or thrilling amusement facilities ¥" Pendulum Rides
¥ Sky-high Swing Rides
~
To be attracted by a combination of v
At Any Time ; ; Carousels
¥ educational encounters & family- v B c
During Open Hours : : HIUDEL S ALS
friendly attractions
v

See offering documents for further risks and disclosures. There is no gearantee that any specific sutcome will be achieved. Investments may be speculative, illiquid and there is a wisk of Joss.
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I Experienced Senior Management Team

Ms. Qiong Jin

CEO and Chairman of the Board of Directors

Mr. Jinguang Gong

CFO

* Ms. Jin has served as the Chairman of the Board of Directors of the Company * Mr. Gong has served as our Chief Financial Officer since 2020.

since January 2020,
* Mr Gong was the Chief Financlal Officer of Nanping Jinsheng

. o : e s L — Amusement Management Led. fi 2017 120,
= Ms. _]m has served as the Chairman of the Board of Directors of Nﬂnplng_hnshcn\lj‘ imusement Management Ltd. from 2017 to 2C

Amusement Management Ltd. since 2017, 2 5 e e : :
*  Mr Gong was the Finance Manager of Fujian Futian Garments Group

Co, Led. from 2003 to 2017,
*  Ms. Jin was the Chief Financial Officer of Fujian Renkang Pharmaceutical Cao., Lid.

rom 2005 to 2017 3 i : ot .
from 2005 to 2017, + Mr. Gong holds a Bachelor’s degree in Accounting from Zhengzhou
University of Light Industry.
+ Ms. Jin was the Chief Financial Officer of Fujian Tongjitang Pharmacy Con, Lid.

from 1998 v 2005,
*  Ms. Jin holds a Bachelor's degree in Law from Central China Normal University.

See offering documents for further risks and disclusures. Theee is no guarantee that any specific outcome will be achieved. Investments may be speculative, illiquid and there is a sisk of loss.




CEO and Cha

Business Overview

I Board Of Directors

Ms. Qiong Jin

an of the Board of Dircctors

Mr. Jinhua Wang

Director

n has served as the Chairman of the * Mz Wang has served as our Director

f Dirccrors of the Company since

since Apr

v has served as the Chairman of the

Board of Direce

Amusernent Mar

M
Fujian  Renka

lin was the Chict Fins > Dy

Pharmace

Wuban  Zhangheng

Inform n

e 3 . Lod, from 2014 wo
ancial Officer of

Ca, Lul. from

Buginess  Administeation  from

Niamen Univ

from Cer

See offering decuments for further rsks and disclosures. There is no gearantee that any specific outcome will ke achieved.

Mr. Daofu Lin

Independent Dircetor

Fujian Minx Construction

Co, Ltd. since 2014,

Mr. Lin serv s an Office Ma

Fujian Hengel Pharmaccurical Co., Ll

fromm 2002 e

Mr. Lin holds 2 Bachelor's

Medical Be Fujian Agnculmre and

Forestry University, and 2 Maser's degree

Buginess Administration from Fughon

University.

Mr. Bin Chen

Independent Director

Chen | served  as  our

ndent Director since Apri

tes

Mr. Chen
Ma: of F

General

n High Formune Bio-

2006 o 2019,

Tech Corp. fie

Mr, Bin Che;

in Economic Informaton Mar

ds a Vocatonal degree

pEment

from Fujian Business Universiny.

Investments may be speculative, illiquid and there is a risk of loss.
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Jinsheng Amusement

Mr. Michael John Viotto

Independent Director

erved as our Independent

nce May 2

> Chict

Group

arket listed

Hislding

company (t

Me. Vi

Caonsulting since October 2014,

n the President of MJV

Mr. Viotto received his  Bachelor of

Srience (8] in Business

Admini California

ol

yrechnie  University in

ana,
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China’s Macroeconomic Background

*  According to the International Monetary Furud { “TMF), the Chinese GDP will grow by arcund 4.4% in 2022, The IMF forecases the GDT per capita of China will be RMB102,781 by 2026,
with a CAGR of 4.9% from 2021 1o 2026,

sle Income Per Capita in China

* According to the National Bureau of Statistics of China (the “NBS™), the disposable income per eapita of China increased from RMBI2,311 80 2013 to RMB35,128in 2021, with a CAGR of
5.5%. IResearch Inc. estimates China's disposable income per capita will reach RMB51,300in 2026, with a CAGR of 7.9% from 2021 w 2026,

*  According to NBS, the exg 37 per capita in China inereased from RMB1L398 in 2013 1o RMB2,599 in 2021, with a CAGR of 8.1%,
IResearch Inc. estimates the ECE will increase, collectively, to RMB4,241 in 2026, with & CAGR of 10.3% from 2021 tw 2026,

r in Third- and Lo

®  The GDP per capita in third- and lower-tier cities in China has grown at an increasing rate on the average, According to the NBS, the GDP per capita in third-tier cities in 2021 was
RMBT4,502, up by T0.15% fram RMB43 785 in 2003, while first-tier cities grew by only 54.05%.

*  According to the NES, the hous

residents in thivd-tier cities ha

price-to-income ratio was 24.33 in first-tier cities, 11.58 in second-tier dtes, and 1060% in third-der cities in 2020, Compared o first- and second-tier cites,

o thedr total income,

a higher proportion of disposable income after

A\,

*  According to the 2021 China Travel Marker Oudook, a report released by McKinsey & Company, the Chinese tounism marker will recover to the pre-COVID level in 2023, IResearch Ine. estimares

that compared with 2022, the Chinese wurism market in 2023 will grow at 2 rate of 50.9%,

Sources: International Monetary Fund, National Bureaw of Statistics of China, iRescareh Analysis .I ?.
See offering decuments for further risks and disclosures. There is no guarantee that any specific cutcome will be achieved. Investments may be speculative, illiquid and there is a risk of loss.
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Amusement Parks Market Size of China

The amusement park market in China sustained a

moderate growth trend before the pandemic. The market

size for this market grew from RMB9.49 billion in 2016
to RMB12.15 billion in 2019, with a CAGR of B.6%.
However, the market size was RMB6.53 billion in 2020,
with a negative growth rate of about -46.29%. Such a
decrease in market size was attributed to amusement
park closures, travel restrictions, and fewer resident

excursions during the COVID-19 pandemic.

Sources: Expert Intervews, iResearch Analysis

See offering decuments for further risks and disclosures. There is no guarantee that any specific outcome will ke achieved. Investments may be speculative, illiquid and there is a sisk of loss.

F LR

Jinsheng Amusement

The amusement park market is expected to
recover gradually from the impact of the
pandemic in 2021. Should the guest volume of
amusement parks increase in such an event, the
expectation is that the amusement park revenue
will increase accordingly. The market size is
expected to grow from RMBB8.48 billion in 2021

to RMB12.65 billion in 2025,
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Growth Drivers of Amusement Parks In China

ations, and Policies

g the Importance of D ing the

Important

Cultural, Entertainment, and Toutism Industries

Opportunities from the Promoti

“Night Eco

Sowrees: iResearch Analysis
Neste: The Night Eeonomy in China refers to economic activities from Tpm to flam next moming,
See offering documents for further risks and disclusures. There is no guarntee that any speeific outcome will be achieved. Investments may be speculative, illiquid and there is a sisk of loss.
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Revenue Model of Amusement Parks

* Pay-one-price model enables parks to ea:

FEEIR

Jinsheng Amusement

* Pay-as-you-go model charges access 1o each amusement facility without

Definition a general admission fee,

¢ forecast revenue, caleulate + Pay-as-vou-mo model does not enable parks to easily forecast guest
Y-Sy OUL-g | Fis
guest spending per capita and adjust admission prices based on seasonal or Revenue volumes or conveniently adjust scasonal prices for access to facilide:
holiday demands. Pay-one-price madel encourages prolonged guest visits This model enables guests to choose desired amusement facilities,
ased guest spending per capita.
Pay-onc-price model can reduce ticket printing costs, labor costs, and *  Pay-as-you-go model leads to higher labor costs and makes it harder o
se of forecasting guest volurn Cost gather statistics of guest volumes and revenue.

management costs, due to the ¢

¢ Pay.one-price model promotes the use of less popular amusement

facilities, improves the overall frequency of facility usage, and inc

operational efficiency

+ Pay-

choose their desired facilides and plan their visits accordingly.

3 = s-you-go model improves guest autonomy and enables guests to
Convenience to Guests

on fees are adjustable on a daily or s , in light of
factors such as weather conditions and holiday seasons. Admission fees
typically increase in busy seasons, such as the summer, and decrease in
slow seasons. Pay-one-price model makes it casier to gather guest staristics
and adjust admission fees o maximize guest volumes in the given time

petiod.

Sources: iResearch Amalysis

+ Under the pay-as-you-go model, guest spending per capita is usually

uneertain. Revenue can fluctuate based on factors such as weather

Admissions <
conditions.

See offering documents for further risks and disclosures. There is no gearantee that any specific sutcome will be achieved. Investments may be speculative, illiquid and there is a wisk of Joss.
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Competitive Factors & Entry Barriers of Amusement Parks

Regulatory Compliance Barrier Competitive Factors

+ There is a limited supply of land appropriate * The Chinese government authorities have )
: i : - H
for amusement park development in China implemented C‘”“l:“":h"”“‘.'“ regulations _"‘" i . Location
The cost of the land lease is approximately amusement  parks’ planning, construction, '
535% of the total investment in an amusement operation, safety, environmenel  protection, E
H
park project according to iResearch Inc, and sanitation. : - Operation Scale
Entry ;
. : * Landscape
Barriers : P
Capieal Bascies E ‘aciliti
: *  Amusement Facilities
* Amusement park development demands large *  Acquiring professional alents in planning and E
H
capital investments and can he highly risky. design, equiy peration and maintenance, : L Supportmg Facilities
Large capital investments range from RMB9 and operation management, can be an entry :
million to RMBED million, are required for park batrier for new competitors, :
H

*  Performing Arts

design, park infrastructure, rides and attractions,
daily operations, maintenance and renovation
according to iResearch Inc.

Sources: iResearch Amalysis
See offering documents for further risks and disclosures. There is no gearantee that any specific sutcome will be achieved. Investments may be speculative, illiquid and there is a wisk of Joss.




Growth Initiatives

* D : -
f sz . veloping Membership Program
0 Attracting More Guests Raising Prices ki SR EIE A
s i o . To estimate guests” spending power ar
o . . The pricing adjustment will accompany new ‘
I'o increase the number of guest visits by . . o
product introduetions, inftastrucrure
v each vear, i r B pas:
improvements, and /or more user-friendly
] facilities. BICERNS,

00,

I:l[][l[l Broadening Service Package I]m Introducing Unique Products

To broaden service pac

wes and may

To introduce unigue entertainment products that To ptimize project mar
provide dining options and horel lodging

are tailored to the consumer preferences of each

the us
services.

region ' peak periods

See offering documents for further risks and disclosures. There is no gearantee that any specific sutcome will be achieved. Investments may be speculative, illiquid and there is a wisk of Joss.

admission opriens in the future, including season

s, annual passes, and other membership

FEENR

Jinsheng Amusement

1 develop new

Optimizing Project Management

rates of the rides and attractions in non-

nd enhancing the quality of service.




Financial Highlights F o 2

Jinsheng Amusement

Re

(US$ in millions)

FY2021 Fy2022

® Rental Income W Park Service Pees

W Sales of in-park Reen

Maorer Fiscal Year Tnded Seprember 3
Sales of in-park recrearion primarily consist of charges for arcess 1o ades and attractions,
Rental income primasly consists of regular seneal payments from commercial renants whie operate convenience stores within the parks, and from operators of amusement Facilities in Y, Mangshi and Yoeyang,
Park service fees primarily consist of income from special events, including gourmet festivals and circus performances,

See offering decuments for further nisks and disclosures. There is no guarantee that any specific cutcome will be achieved. Investments may be speculative, illiquid and there is a risk of loss.
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Financial Highlights P

Jinsheng Amusement

Gross Profit & Gross Margin Net Income & Net Income Margin

(USS in millions and % Margin) (US§ in millions and % Margin)

34.3%

69.7%

$30.17

Fy2021 FY2022 FY2021 FY2022

Note: Fiscal Year Ended Seprember 30, ‘.\4
See offering decuments for further nisks and disclosures. There is no guarantee that any specific cutcome will be achieved. Investments may be speculative, illiquid and there is a risk of loss.




Contact
| ]
FENI
Jinsheng Amusement

[ssuer:

Golden Heaven Group Holdings Ltd.

Email: group@jsyoule.com

Tel: +86 0599 8508022

Address:
MNo. 8 Banhouhaichuan Rd
Xigin Town, Yanping District

Nanping City, I'ujian Province, China

See offering documents for further risks and disclusures. Theee is no guarantee that any specific outcome will be achieved. Investments may be speculative, illiquid and there is a sisk of loss.

REVERE

SECURITIES

Underwriter:

Revere Securities LLC

Dajiang Guo, PhDD, CFA
Head of Investment Banking, Sr. Managing Director
Email: dguo@reveresecurities.com

Tel: +1 (212) 688-2238

Address:
650 Fifth Avenue, 35th Floor
New York, NY 10019 USA

FEHI

Jinsheng Amusement

R.F. Lafferty & Co., Inc.

Progressive Thinking, Traditional Values

Underwriter:

R.F. Lafferty & Co., Inc.

Email: info(@rflafferty.com

Tel: +1 (212) 293-9090

Address:
40 Wall Street, 20th Floor

New York, NY 10005




